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Executive Summary 

Ethical approvals for the collection of personal data have been obtained from the Commission 

nationale de l’information et des libertés (CNIL) Paris, France.  The approval was required for collection 

of information on consumer behaviour and preferences in 5 European markets, France, Germany, 

Spain, Italy and UK. The application for the ethical approval was prepared by the leader of WP4 

(Products and consumer preferences), Stephane Ganassali at the University of Savoie, France.  

Consumer questionnaires can now be prepared to collect information from adult volunteers within the 

5 markets on consumption behaviour, fish consumption patterns and consumer acceptability of fish 

products and social demographic characteristics. No sensitive personal data related to a person’s 

health status or religion will be collected within these surveys. The consumer studies will fully comply 

with Directive 2002/58/EC of the European Parliament and of the Council of 12 July 2002 (amending 

acts Directive 2006/24/EC in Official Journal OJ L 105 of 13.04.2006 and Directive 2009/136/EC in 

Official Journal OJ L 337 of 18.12.2009) concerning the collection and processing of personal data and 

the protection of privacy. Specifically, the researchers will obtain, prior to any data collection, informed 

consent from all participants in the interviews and surveys. No person unable to provide consent will 

be included in the study. All data will be handled and stored in a non-identifiable (anonymous) format, 

i.e. the data entries cannot be linked to the personal identity of the study participants.  
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Introduction 
Information on consumer behaviour and preferences will be collected within WP 3 (task 3.5) and WP 

4. This will involve collection of survey data from adult volunteers. The collected data will pertain to 

consumption behaviour, fish consumption patterns and consumer acceptability of fish products and 

socio-demographic characteristics. No sensitive personal data related to a person’s health status or 

religion will be collected within these surveys. The consumer studies will fully comply with Directive 

2002/58/EC of the European Parliament and of the Council of 12 July 2002 (amending acts Directive 

2006/24/EC in Official Journal OJ L 105 of 13.04.2006 and Directive 2009/136/EC in Official Journal OJ 

L 337 of 18.12.2009) concerning the collection and processing of personal data and the protection of 

privacy. Specifically, the researchers will obtain, prior to any data collection, informed consent from 

all participants in the interviews and surveys. No person unable to provide consent will be included in 

the study. All data will be handled and stored in a non-identifiable (anonymous) format, i.e. the data 

entries cannot be linked to the personal identity of the study participants.  

Before collecting personal information from volunteers’ ethical clearance from the appropriate body 

needs to be obtained - more specifically on informed consent procedures, data protection and privacy.  

Methods 
Application for ethical approval on the collection of personal data was filed with CNIL (Commission 

nationale de l’information et des libertés), Paris France on the 3rd of July 2015. The application was 

prepared by the leader of WP4 (Products and consumer preferences), Stéphane Ganassali and his staff 

at the University of Savoie The ethical approval is required for collection of information on consumer 

behaviour and preferences in 5 European markets, France, Germany, Spain, Italy and UK.  

Results 
The approval from CNIL can be found here below. The number of the declaration is 1873036 v 0, 

dated 06.07.2015. The application can be found in the Appendix.  
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Discussion 
Ethical approvals for the collection of personal data have been collected from CNIL, Paris France.  The 

approval was required for collection of information on consumer behaviour and preferences in 5 
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European markets, France, Germany, Spain, Italy and UK. The approval was obtained by the leader of 

WP4 (Products and consumer preferences) University of Savoie.  

Conclusion 
The ethical approval from CNIL, France means that collection of information on consumer behaviour 

and preferences in 5 European markets, France, Germany, Spain, Italy and UK can start.  
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