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Agrip d islensku:

Nidursudupokar eru sveigjanlegar umbudir med loftpéttri lokun og
atladir fyrir venjuleg matvaeli med hatt syrustig. Pokarnir pola nidursudu
og innihaldid er haegt ad daudhreinsa. Helsti markadurinn fyrir matveeli i
nidursudupokum er i Asiu og Evrépu. Um 5 milljaréar pakka af vérum i
nidursudupokum eru seldir i Nordur Ameriku & ari. b.e. um 750 pusund
tonn ad verdmeeti um 750 milljarda kréna. Markadurinn hefur vaxié um
10% a ari. Mest er framleitt af geeludyrafédri, matarskommtum fyrir
hermenn og til hjalparstarfs i pridja heiminum. Mestur voxtur er i
matvaelum og par er taknin ordin vidurkennd sem vardveislu- og
pokkunaradferd. Veitingahlsa- og motuneytismarkadurinn er einnig ad
opnast med préun staerri poka sem koma i stadinn fyrir dosir.

Netkénnun var gerd til ad greina markhépa & islandi sem geetu haft
ahuga 4@ ad kaupa og nota mat i nidursudupokum og ad kanna hvers
konar mat er dhugi fyrir ad nota. Netkonnun luku rumlega 100 manns.
Einnig var rzett vid forsvarsmenn stdreldhisa og utivistarfélk vardandi
notkun nidursudupoka.

Nidurstodur bentu til ad medal helstu markhdpa eins og Utivistafélks og
stéreldhusa virdist vera almennur ahugi til stadar fyrir peirri nyjung sem
matvaelum pakkad i nidursudupoka er & islenskum markadi. Parfir
markhépanna eru misjafnar hvad vardar skammtastaerdir. Almenningur
hefur mjog fastmoétadar skodanir & nidursodnum matvorum og
endurspeglast paer skodanir e.t.v. af fyrri reynslu og pvi vorudrvali sem til
stadar hefur verid & islandi hingad til. Pad er ljést ad til pess ad
markadssetja tilbdna rétti i nidursudupokum parf ad vanda sérstaklega
valid & uppskriftum, hraefnum og medhondlun peirra. betta 4
sérstaklega vid ef pakka a sjavarfangi med pessum heetti, en fiskmeti er
afar viokveemt hraefni.
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Summary in English:

Canning bags are flexible containers with air-tight sealing and intended
for ordinary foods with high acidity. The food is canned in the bags. Most
of the products in canning bags are pet foods, food portions for soldiers
and aid activities in the Third World. The greatest growth is in food
products and the technology has become recognized as a preservation
and packaging process. The restaurant and canteen market is also
opening up to development of larger bags to replace the cans.

A web-based survey was done to identify target groups in Iceland that
could be interested in buying and using foods in canning bags and to
explore what kind of food is of interest. Over 100 participants completed
the survey. Representatives of big kitchens and outdoor enthusiast were
interviewed on the use of canning bags.

Results indicated that among the major target groups widespread
interest appears to be for such novelty food in the domestic market. The
needs of different target groups vary in terms of size of packages. The
public has a very firm view regarding canned foods probably reflected
from past experience and past and current product ranges in the
Icelandic market. It is therefore clear that in order to market ready meals
in canning bags, the recipes and ingredients have to be chosen carefully.
This is particularly important in the case of seafood as it is a very
perishable raw material.
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